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Abstract

In this study, the researcher studied all 2 parts, namely the consumer side. and aspects of the
nature of business and entrepreneurs The research purpose are to study 1) to study the demand for dried
seafood 2) to study the buying behavior of dried seafood 3) to study the demographic characteristics of
different purchasing behaviors. The objectives of this study on entrepreneurs were 1) to study the nature
of online dried seafood restaurant business 2) to study the strategies used by online dried seafood
restaurant entrepreneurs. by using questionnaires as a tool to collect data The population and sample were
Customers who decide to buy dried seafood 240 sets of online dried seafood outlets. A systematic
conclusion of the research results through the use of descriptive statistics. by frequency distribution,
percentage, standard deviation Inferential statistical analysis was performed using mean difference

analysis (T-test) and one-way analysis of variance ANOVAs (F-test).

The results show that Most of the consumers are female, aged between 41 - 50 years old, have a
trade / personal business. have a degree under bachelor's degree Average monthly income 10,001 — 20,000
baht, marital status Marketing Promotion Factors The overall level was at the highest level with an
average of 4.46. The aspect with the highest level of opinion was direct marketing with an average value
of'4.59. Decision factors for purchasing dried seafood. The overall level was at the highest level with an
average of 4.48. The aspect with the highest level of opinion was the purchasing decision, with an average
of 4.56. The hypothesis test result. Different personal fundamentals have no different marketing
promotion factors. at the statistical significance at the 0.05 level, which did not satisfy the set assumptions.

The results of this research can be used for improvement and development.



Dried seafood online shop And use it as a marketing promotion guideline to stand out and create a

competitive advantage in the seafood business.

Keywords : behavior , decision making , dried seafood , online
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