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ABSTRACT

Business Demand and Operation of Always Cake. The research purposes are to study 1) Demand
of the market, 2) Sale, 3) Business operation and 4) Marketing planning by collecting data from target
customers 200 samples by questionnaires and 5 samples by in-depth interviews. And information related
to business operations.

Results show that 1) Market needs are the main target audience is female, and when categorizing
age groups most of them are in the range of 20 - 29 years old, mostly single and also undergraduates,
And earning less than 10,000 baht, which has a demand to buy cakes with behaviors and has 7 P's
Marketing mix that affects the purchase at the highest level, 2) The sales in the first year will be at
3,060,000 baht, representing a total production of 3,600 pounds, 3) The operation of Always Cake, which
is modeled as an online cake shop has an investment of 560,000 baht, The Internal Rate of Return (IRR)
of project is predicted to be 100% and the payback period is approximately 2 years, 4 months, And 4)
Marketing planning, when analyzed by the main target audience and the business model of Always Cake,
then use social media as a way to advertise and update brand’s news such as LINE OA, Instagram, and

Facebook respectively.
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