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Abstract

Business Demand and Operation of Bakery Products form Coffee Shells Bangkok

The research purpose are to study 1) 7Ps marketing mix demand that affects the decision to buy a
bakery from the coffee crust of the insiders. Bangkok 2) Consumer behavior demand in purchasing bakery
among people in Bangkok 3) Comparison of needs for behavioral factors classified by demographics That
affects the decision to buy Bakery from the coffee shells of the people in the group. Bangkok and 4) Sales and
sales trends for 5 years in operating the bakery business from coffee shells in Bangkok. The researcher has

collected the questionnaire data 400 sets

Results show that 1) The current market demands prioritize the benefit. Because consumers pay
more attention to health issues 2) Consumers in Bangkok have a fast paced lifestyle. Emphasis on speed and
convenience 3) Consumers are female, aged between 21 - 30 years old, graduated with a bachelor's degree.
Monthly income of 15,000 - 30,000 baht, working as an employee of a private company and 4) Estimated time
for the business to receive all investment back, based on present value, 3 years 7 months, internal rate of

return (IRR) is 83.50%.

Keyword : Demand and Operation , Bakery Products form Coffee Shells
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