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Demand and operation of coffee shop business, Orange Coffee shop, Bangkok.

AT Waia

Y oA a v v (% (Y]
ANNABINIUASNITAUUUINIHUBDITIND S 511 Orange Coffee 9313ANFIAUNNNHIUAT

[

4 Aav & = 9 o A
@]Qﬂﬁgﬁ\iﬂm@\‘lﬂ?iﬂﬂﬂ!ﬂuﬂ?iﬁﬂ‘ﬂ’l 1) AUABINITVBINDA 2) YBAVIY 3) NITAUUUNIT
a 1Y a 4 I 1 a
YOIFIND 1Az 4) MITANIFINagns manuveyannnguiminevesgine uazdilszneunsnso
= 9 A A 9 [ o A a
ANYIVDYANNGIVDNNUNMTAUUUNUUBDIFIND

av
HWaN133v8

1 3 1 A

a @ o 1 a 1 1
ﬂ?”IiJg]}ﬂ\iﬂﬁ‘Uﬂ\W]aTﬂﬁﬁﬂ%%ﬁuﬂﬂlﬂﬁﬂﬂﬂﬁﬁuﬂWEﬂ!ﬂaMﬂ’JfJﬂNWU’N I%jﬂiiﬂﬂﬁ?luﬂlﬁiyu

q

Y a 1o 1T o 3’, (Y] 1o 1 [ A Y v

ﬂ'licl,"]fllﬁiﬂﬂﬂ'lllwVliJGl'lﬂ'J'l'Juﬁg 1-2 A93 ﬂﬁ]ﬂﬂﬂﬂ@@ﬂuhlllﬁ'lﬂ'ﬂ 15,000 a9IU Iﬂﬂlﬂﬁﬂ"]ﬂﬂhlﬂ:]uag

Y 1w o Aa a o ] A 1 Aa =
180-200LNINDIU fﬂi@'llﬂﬂ\ﬂuell@\i‘lqﬁ'ﬂﬁ]%}'lﬂﬂ'll,!ﬂ/\lfNﬁ'lsll'llaﬂﬁllﬁﬂgLW?JﬁWﬂﬂiu@u’lﬂﬁullllﬂu 1 ﬂﬁ'liJ

~ Y s Aq U a v , A o 2 .
ihvaneinaesu nagnsmsaaiadldlugsneduniui guaiveswdndmuai (Value proposition)

1 v A a a = 1 [ o 1 9 1 1 1 o

fﬂLW\IL!Glﬁ3’ﬁ'l‘(’JWUI]ZiJ5ﬁ%1ﬁl!a3ﬂin1mﬂ’lw\|@u@nﬂﬂu LW?J'Wﬂ'UﬂQiJQﬂﬂ“!ﬁﬁgﬂ’qnﬁ'l\?ﬂuvlﬂuag

o 3 o 1 1 v v o AY ¥
ﬂ'lﬁ\iﬁ\?ﬂﬂ!ﬂ'l“l/‘l!ﬂuﬂaﬂ PFOINWNNIIVY (Channel) NITVIYINTUHN NN UITTIU Iﬂﬂﬂ1laﬂ@ﬁﬂl@ﬁi1u%$@

o J Y

g
uusiuanlndlseFounazurinInendomsa319a1uduiusngnA1 (Customer Relations) 119511923

L) 4 I 1 4 @
A139A%1 Facebook Fanpage 112 Instagram 1o 1911 ugeanislunisdearsnugndidnvesnianil

U

&

a A 9 - [ )

nqugnAni Mg (Customer Segments) ngugnAuthuusussgsnane gnanguisgunazisiaui

Ll Q q

Y [

1 Tasea$19dumnu (Cost Structures) AUNUHANUBIFINIABAUNUAIUIAgAL TUMIHAR AU
9 J Y v 9 Y Y o =2 9 J 1 1y 9
agUnsal AunuaAIIIWITnON venINHUEITINDIRUNUAITIazanua S Mg UnU DY 1A
Y a Y a 4 A ] <
(Revenue Streams) 318 |ANANY0I55NINIINNT IRUTMIOMIsHAzIAT09ANM e U3 Tumsiiy
9 1 Y Aa 1 A A Aa a A I '
ToyanNNgUAL3 Inanulsznmasesauntenys Inanwdaaunngasziiu dssnna wu n
| 3 ' a ' 1
Tne v udion wwzur fudu sesasuniu dszmnniw wu a5 Tu edmwsals aud s1a190
Y Aa [ Y 1A Y o ! 1 Y v Ada A 1 A jl A 1
Au3 Tnn3Idezegnsiadesdindt 50 vmasuda Tatehlaninanemsdaendoniui v Msanuag
Y @ Y oo o 44 9 ¥ Y =
Ssiuadie thenihinauda mstaassisdnlunazduueniwediuiisames szeznarluns
a 1 o 2 5
1FUSMslinnumuzdy apUdUeIRANABINITVOIRSULTNS Iaa taz Tanwusiaisaluns

a ' ) a { 3 o U 9 A @
1055 wunszuaumsHisztuinsgiaga ludr Tuuseaan minmsdisreduniu §iselinaw



a <3 1 v 9 a da! o =\ 1 [ Y A A 1
ﬂﬂL‘Viu’]ﬂuﬂﬂﬂq‘U‘Ll3TL!ﬂ1Ll,1/‘lLﬂWlll!ﬁ]TL!’Ju3J1ﬂ501!61*1]L'ﬁfJﬂ’N!fIJ“LlﬂTiLLGINGULWIN‘Eiﬂﬁ]“I/WI“LAL’&’NEJ’fJiJfJfﬂﬂ

a o w A

v 9 Y v A A o o Y ' Y] =
Lﬂﬂjﬂﬁl?ii;j’ﬂ ﬁiNﬁt’JulﬂﬁiN’m%W TIFIAYAAUVUINAD ABIUNTIINUAUNTITAATIADYNYNADY TIND

[ A { g’/

a 9 o L4 4 Y v A Y a o = <3
3Jfnﬁﬁﬁ'Nfl']waﬂ]%lﬂ!U;a3L!U31!@%@\1@]1!1’@\111’?5]591’%”!,7“@@ﬂﬂ'llﬂﬂﬂ']ﬁﬂﬂﬂ'] tazMsaenyianasndlu

Y o = Y a

A = 9 o a g dy g}/ A [
\‘l‘ﬂlﬁWﬂﬂ\‘lﬂWlNﬂ\?ﬂ'J‘(’JGluﬂ']ﬁ‘IWWW‘Eﬁﬂ‘ﬂﬂWHuﬁﬁNﬂﬂﬁWﬂWﬂWm']%?mﬂ‘UWUﬁTﬂﬂ

U

QD-

Do

o v oA d
1dAe : AnufeImsauiiua, nuvl,msaaiaeeilaii, s 1unmuil Orange Coffee
ABSTRACT

Demand and operation of coffee shop business, Orange Coffee shop, Bangkok.

ProvinceThe research purpose and to study 1) demand of the market, 2) Sale, 3) business
operation and 4) strategic management by collecting data from target customers and entrepreneurs or
executive as well as the information related to business operations
Results show that

Market demand for coffee shop business from the interviews of the sample group found that Most
consumers are consuming coffee at least 1-2 times a day. Daily sales of not less than 15,000 per day, on
average, can be sold per day. 180-200 glasses per day The operation of the coffee business is still a single
branch, but will add more branches in the future for no more than 1 year according to the planned goals of
the marketing strategy used in the coffee shop business. product value Each coffee has a different flavor
and caffeine content. Suitable for each group of customers is different and takes into account quality as the
main sales channel Selling through the store The location of the store is located near schools and
universities to build relationships with customers. The shop will have a Facebook Fanpage and Instagram
to be another channel to communicate with customers. Target customers The target customers of the
business are Young and working customers at work cost structure The main cost of the business is the cost
of raw materials in production. equipment cost employee wage costs It also includes the cost of renting
and decorating the store's income model. The main income of the business comes from serving food and
beverages in-store. In collecting data from consumer groups, it was found that the type of beverage that
consumed the most fresh coffee was tea such as Thai tea, green tea, lemon tea, etc., followed by coffee
such as cappuccino, espresso, latte. that consumers can accept will be at a price that must be less than 50
baht per cup Prominent store sign Adequate allocation of inside and outside seating The length of service
is appropriate. Respond to the needs of service recipients well and with speed of service. such as a fast

payment process in rush hour from the coffee shop survey Researchers are of the opinion that there are so

2



many coffee shops nowadays that it can be called a business competition that one wants to grow to the
max. create income, build a career The first priority is There must be a proper marketing plan. Including
creating a clear image and brand of their own for customers to be remembered And the choice of location
is something that we have to take into account in doing this business as well as the price that is suitable for

consumers.

Keywords : operational needs, coffee, online marketing, Orange Coffee coffee shop
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