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Marketing mix factors affecting the selection of housing estates of the population living

in Chumphon Province
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ABSTRACT

A study of marketing mix factors affecting the selection of housing estates of the people who live
in Chumphon The objectives were to 1) study market demand and behavior 2) to study sales and sales
trends for 5 years 3) to study business operations and 4) to study business strategic management planning
for a period of 5 years.

This research model It is a survey research (Survey Research) emphasizing quantitative research.
(Quantitative Research) The population used in this study was the group of people who wanted to buy a
housing estate in Chumphon Province. by the researcher to determine the population with the age range
between 20-60 years and over, both males and females from a sample size of 110 samples by using the
questionnaire as a data collection tool. The questionnaire consisted of 3 parts: mix factor Marketing that
affects the purchasing decision and the level of purchasing decision of the housing estate of the population.

in Chumphon Factors in deciding to buy a housing estate in Chumphon Province as well as other suggestions



The researcher examined the quality of the questionnaire in two steps, i.e. the IOC - Index of Item
Objective Congruence analysis, in which each question item received a score of more than 0.2, which passed
the set criteria. and checking the confidence value from a virtual sample that is close to The sample group
consisted of 40 samples with an alpha coefficient higher than .70 in all aspects. It was concluded that it was
a quality questionnaire.

The statistics in the quantitative data analysis consisted of descriptive statistics such as percentage
values for group variables, mean and standard deviation for quantitative variables. and reference statistics
for testing the hypothesis in the case Quantitative variables, primary variables and dependent variables were
analyzed using Pearson's Correlation Coefficient test.

The results of the study can be summarized as follows:

Market demands and behaviors affecting the selection of housing estates of the people who live In
Chumphon Province, it was found that the overall marketing mix was at a high level. The order of
importance is marketing promotion. distribution channel Product and price

Sales and sales trends in 5 years that affect the selection of housing estates of the people who live
In Chumphon Province, it was found that most of them decided to buy a housing estate in Chumphon
Province. The price level of the houses that are sold is at the price level of 2 million baht, the usable area of
the house is 150 square meters, respectively.

Business operations affecting the selection of housing estates of the people living in Chumphon
found that the financial liquidity Accounts Receivable Management efficiency in debt management, ability
to generate profit There is a continuous improvement trend, indicating that the business can manage its
income and expenses efficiently. effective The project's cash flow is at an appropriate level. It has good
returns, so it's a business worth investing in.

Strategic management planning of businesses affecting the purchasing of housing among the people
living in Chumphon province found that the strengths of all houses were quality. Due to the use of modern
technology, the weakness is because the company has opened more new residential buildings for rent.
Therefore, there are an increasing number of residential condominiums for rent. This resulted in an
increasingly competitive environment, opportunities for Central Business District (CBD: Central Business
District) projects and full telecommunication infrastructure facilities, and the obstacle was political

instability in the country. The political situation in the country is still prolonged and intensified.

Keywords : Marketing mix , Buying a housing estate , Population living in in Chumphon Province
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