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A Study of Needs and the Operations Department Dhipaya of Insurance Public

Company Limited.
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Abstract

A study of the needs and operations of the branch affairs department The objectives of Dhipaya
Insurance Public Company Limited were 1) to study the level of demand and operations of the branch affairs
department of Dhipaya Insurance Public Company Limited and 2) to study the relationship between demand
and operation. of the Branch Affairs Department of Dhipaya Insurance Public Company Limited This
research model It is a survey research focusing on quantitative research. (Quantitative Research) The
population used in this study was personnel of branch affairs. Dhipaya Insurance Public Company Limited,
a sample size of 186 samples using questionnaires as a data collection tool. The value was 1.00 and
confidence was checked from 4 0 virtual samples that were close to the sample group, which had an alpha
coefficient higher than .70 in all aspects. It was concluded that it was a quality questionnaire. Statistics in
quantitative data analysis include descriptive statistics and reference statistics for analytical hypothesis
testing Pearson's Correlation Coefficient test.

The results of the study can be summarized as follows:

1) The overall level of demand for the business strategy of Dhipaya Insurance Public Company
Limited's Branch Affairs Department was at the highest level. The side with the highest average low cost
strategy The side with the lowest average In terms of innovation strategy, 2) the overall level of opinion
towards the operations of Dhipaya Insurance Public Company Limited's Branch Affairs Department was at
the highest level. The side with the highest average Marketing (Marketing) The side with the lowest average
Operations and Technology and 3) the relationship between the needs and operations of the Business
Department of Dhipaya Insurance Public Company Limited found that the strategy to improve quality and
service was related to the operation. of the branch affairs department of Dhipaya Insurance Public Company
Limited with a statistically significant level of 0.05.

Key Words (1) Demand (2) Operation (3) Branch Affairs Department (4) Dhipaya Insurance

Public Company Limited
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