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Abstract

Business Demand and Operation of Sea Freight Transport of Company Sea-Ship Agency Co., Ltd.
The research purpose to study 1) To study personal factors and characteristics of entrepreneurship, 2) To study
whether 7Ps had any effect on Sea-Ship Agency Co., Ltd. How is it? 3) To study whether different users of
Sea-Ship Agency Co., Ltd. have different effect on decision making 4) To study 7Ps affecting decision to use
Sea-Ship sea freight service Agency Co., Ltd.? The investigator chose the method of selecting an unknown
sample of 385

Results show that The results of this research were to study the factors affecting the decision to use the sea-
Ship Agency Co., Ltd., the majority of samples were female, 265 people, most of them aged 41-45 years.
Most of the samples were studying for a bachelor's degree, 231 people. Most of the samples had a period of
more than 8 years in the sea freight business, the number of 125 people. Most of the samples had customers
who shipped products by sea, more than 20, amounting to 220 people. Most of the sample group had an

average monthly income of 10-15 million baht, numbering 173 people

Keyword: Demand and Operation of Sea Freight Transport of Company Sea-Ship Agency Co., Ltd.
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