mwé’faamma:msﬁﬁLﬁ%qsﬁmﬂ‘%aaﬁﬂmaﬁﬁ HINNAIRHANI AN WD

THE REQUIREMENT AND IMPLEMENTATION OF SKIN CARE COSMETICS

BUSINESS CONTAINING VITAMIN C

2ATHT WIRNAIT
unAaga

o

n13398

=

ﬁm@ﬂizmﬁlﬁamsﬁﬂmmmﬁaamum:mss‘hLﬁuqiﬁﬁ]m%ad §187191139 HINY

q

5!

SIUNRNAON T WG I@ﬂmil,ﬁm'faHamnmﬁmﬁau’wmﬁmﬁ'uﬂ'mﬁaﬂsﬁaLﬂ%ﬂd@%’]ma Tagltlave

dszanseans wgdnssunsiiendeianlasdans suiedatsaindszaunismaaia lasinng

'
=

Lﬁmam'swﬁagmmmjm‘ﬁashaﬁmﬁ'mlungomwumum AdaMuaBl NI TATIg87
FAUIW 200 T18 NMTANWIHAITIUIN ANVD TDURT LAZAILRRE ’Lumii’@]maﬁagaﬂ’@au
LUUROUDINNTINY ANBULNNAIBENS saunlngiwands mqmﬁy 32.43 1 amumwia@gaq@

finsfinszaudIyged enfwwiniuuishgege noldadodaiden 41,740 v wan1333n

k3
P A a il A Aa o A

WU WU IUVBIRINFNFIF ﬁhuﬂtymmwummmmmnm@ﬁaﬂwmmﬁa ToyawgAnasu
ms«%?am'%"aaé’mmamﬂgaq@ﬁﬁwmswﬁuﬁﬂ fwnnasdlseanidainsasdarsfiidiunay
AanAnug Lﬂ%iadﬁ’lmawau?mﬁusﬁlugmmmﬁm Qmauﬂ'@mmmwi’amn‘imﬁus’fi‘l,ﬁaEhﬂm
mzﬁmlama@ iaumﬁmﬁ'umuﬂi:aumdmmm@wud’] MUNRAN U FIUINAT LAZAY
FoamnINTIasving 1uas TS TN TN TELES UM TINEFINAR NN AN T a N AR S AT
FuNaNINAuG la ﬂmﬂwaoﬁ'\mdnﬁmﬂ"ﬁmﬁwLLNuﬂﬁioﬁﬁLﬁuqiﬁa lasuiunwansaiauam
ngudmIuAInIzala ANINTIINTE Ssnsanuaalriaaaanslim lasausnldaiug

a

ﬁ'uwﬁmn”meﬁlﬁwﬁﬁagj #I0ENANID I TIINNLNAA A M NI UTEN LNALRTUETIIANNLTI LTIV

A7 WIaNNUANIITaLRawIE ﬁ'm'nmm@mzﬂzg'&Jgﬂﬁ”’]ﬁﬁaam‘:ﬁumﬁﬁqmmwhﬁmﬁ

v £ v
at Ve PTG ARG

Ard1ag : 1AIIF11, IAUT, WnAnIINNIIRANTD



ABSTRACT

The purpose of this research is study the requirement and implementation of skin care
cosmetics business containing vitamin C. The collecting data from a sample group about buying
cosmetics Using demographic factors Behavior of buying cosmetics Including marketing mix
factors . The data were collected from 200 sample groups in Bangkok who were interested in
using cosmetics. The research results were found that demographic data is maximum female
average age 32.43 years .The highest single status .Most of sample has a bachelor's degree.
The highest employee occupation The average monthly income around 41,740 baht. The
highest basis for combination skin. The most concerned skin problem is acne. Data about
buying behavior of cosmetics the most at department stores. Most of sample have a history of
purchasing cosmetics containing vitamin C. The skincare with vitamin C in the dosage form of a
serum . The expectation from Vitamin C is radiant skin . Information about the marketing mix
about the product, price and distribution channels including promotion .The promotion affect
selection of products containing vitamin C from the aforementioned results are used for
business plan by focus on the image of products for radiant skin and natural . It remains fresh
all the time. It can be used in combind with other products or can be used in combind with the
company's products for strengthen the skin along with reducing premature aging . The

marketing to target customers who want quality products at affordable prices

Keyword : Cosmetic, Vitamin C, Buying behavior
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