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ABSTRACT
Business Demand and Operation of Coffee shop business
The research purpose and to study 1) demand of the market, 2) Sale, 3) business
operation and 4) strategic management by collecting data from target customers and

entrepreneurs or executive as well as the information related to business operations

Results show that

Behavior of fresh coffee service users in Bangkok It was found that the majority of Starbuck coffee
shops use coffee shops a few times a week. Buy 1-2 cups of coffee at a time, buy coffee for about
70 - 150 baht per cup, and the second reason for coffee shop users besides buying coffee is to
meet and socialize. With income levels of middle and above It also needs a place to relax or
meet with a group of friends or loved ones. By estimating the use of investment in the coffee shop
business. The investment amount is 1,000,000 baht, gross margin ratio in initial profitability. The
initial rate of return is 74%, indicating that for every 100 baht sold to make an initial profit of 74
baht, the consumer data obtained from the study showed that most of them were female. Age
between 31-40 years, graduated with a bachelor's degree. Most of them have marital status and
occupation state enterprises / government officials / government employees. And have monthly
income between 10,001-20,000 baht, the frequency of choosing a coffee shop Of most consumers
There is still a frequency of using the service 3-4 times per month. Which is in the medium
product range Consumers value the greatest level of concern: the taste of coffee and other
beverages. Therefore, priority should be given to the selection of quality raw materials in
production. Follow the recipe to avoid distortion. Consistent taste for the price Consumers value a
high level of price based on the size of the package, so there should be a wide variety of
packaging sizes and clearly labeled prices. Consumers put a moderate emphasis on advertising
through various media such as TV, Facebook, magazine, personnel. Consumers attach great
importance to the skills and efficiency of employees. Able to solve immediate problems quickly,
accurately, and therefore should have regular training of employees.

Keywords: operation demand, coffee shop business, fresh coffee
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