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Business Demand and Operation for Lady Clothes Business “Fairyangel”

o

TYYNTT {ITTUANATTY

Unanga

mifinsduaiinisiiie 1) Anmanudasmivesanauazwnansunitasasguslnada
pinaFakunTuae3 2) Anwmoldvasgania 3) Ansnsduiivundiunminge dunseaia
FUNIIN WD ANTINBIANTIBITINA 4) ANBIMIIANITINAYNTVBITIN

AEnndnmlasmufvdayannngudinansvasssie widdsasiiidunyisedaima
(Survey Research) ngudiatwfadu3lnalasasinasuusud “Fairyange” taimsaan lainininm

& o A A A Ao A o a
LazEa lNIINTIWIB 400 T8 LATasdan ttlunnsiseAenuusaunultaauRILaas lUTUNTY
dudagd spss lumilienzideyasiianltlunisiiezvidayadie draud Jauas d1lads
s doauunaIgIn
=2 ] 1 (2 1 1 1 A = 1 =

nansdnswui ngudaddulngduiwands fongszndng 25-34 0 aunadinsnlu
seaulSyanes dngladadian 10,001-20,000 N FFWKRNNUNATFUAZITIEMNG LAZIDIAIN
\duwiinawansu ngudratwsulngidugnduinidenudasnsfefuduntuaas lusmen

mm:awvl,ajgﬂ"l,&i uWILaLn Uuﬁ'uqmmwﬁvlﬁfu

ANNEIATY : ANNFRINT, TINAFaMN, UNTUERT

Abstract

The objectives of research are 1) study willingness and operation of lady clothes industry, 2) study
sales trend, 3) operation in many parts and 4) study strategy management.

Research method is data collecting from customer target, survey research. The sample
target is direct consumer of “Fairyangel” brand in offline channel (brand booth) and online channel
totally 400 persons. The research tools is questionnaire and sum up by SPSS program, then conduct
in term of frequency, percentage, mean and standard deviation.

The result of the maturity of sample size is female who is 25-34 years old, had bachelor
degree, 10,000-20,000 THB for income, mostly they are government's officer and private employee.

They require reasonable price with good condition for lady clothes.

Keyword : Demand, Clothing Business, Women's Fashion
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