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Business Demand and Operation of Plant Base Meat Business
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Abstract

In this study of the demand and operation of Plant Base Meat business, the
objectives are 1) to study market needs and market behavior 2) to study sales and
sales trends over a period of 1 year 3) to study the operation management of plant
base meat businesses 4) to study the strategic management planning of plant base
meat businesses.

The result of study can summarize as the market needs to consume plant base
meat. This is because Thai people are already familiar with the consumption of plant
base meat. But the nature or type of products available today are not diverse. Which is
a channel to be able to run a plant base meat business in Thailand by creating different
products. The sales and sales trend of plant base meat products in a period of 1 year
are highly likely due to the current consumer behavior that has opened up about new
consumption of new products. Moreover, online distribution is a factor that helps
businesses to be in line with the lives of people today. In strategic management the

organization will use a strategy to differentiate the product.
Keyword : Business Demand, Operation of Plant Base Meat
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