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Abstract

To study operations management of selling premium products with “shop with pat” the
research purposes are to study 1) the market demand and purchasing behavior of the decision-
maker of premium products. 2) Operations in marketing, finance, management and corporate
behavior of businesses. 3) Strategic management of selling premium products. 4) Business

strategic management planning.

Data were collected by using the population and the sample as the general public for 200
people, working in a company or organization including business owners who have the right to

decide to buy premium products.

Data were analyzed by using a questionnaire as a tool for data collection. The results of
the study showed that the business age of the respondents was less than 5 years. Followed by the
age of the business 5-10 years and the average income of the organization is less than 1,000,000
baht per month and followed by 1,000,000-5,000,000 baht per month. The average cost of
purchasing a premium product is 50,000-100,000 baht each time, and the period of choosing the
most premium products is April to June. The purpose of purchasing premium products of the
sample group is for free or giveaway on various occasions. The sample group showed that search
for premium products from opening the website of premium companies for the most and followed

by Facebook of premium companies.

From this study, the study suggests that putting a brand on premium products is a method
to build consumer confidence, satisfaction and more reliable in both products and services. By
defining the brand's position that meets the needs of consumers, correlates with each other so that
it can reach consumers' needs and adjust the format of communication methods through digital
channels. That meet the needs of consumers appropriately in choosing the product until a decision

is made to buy the goods or services of the business in the end.

Keywords: The research purposes, Operations management, Premium Products,
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