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ABSTRACT

The purpose of the research is to study the market demand and consumer buying behavior of the
organic egg chicken farm business, to study sales and sales trends for 5 years of financial
operations, investment, marketing operations and sales forecast. This includes setting product

prices and study its planning and strategic management of the construction business.

The data is collected from 200 sample persons in a province of Buriram. The data were
analyzed by descriptive statistics, including frequency distribution, mean and standard deviation.

To be analyzed to make a business plan.

The results of the study showed that the respondents are female, age 31 years and over,
private employees earn 30,001 baht or more and reside in Ban Kruat district. With their own
home, information about their knowledge, use and interest in the product. It was found that the
majority of respondents had 70% of the laying eggs produced independently. They bought 30%
on a regular basis, while those who were unaware of the product when reading questionnaires
were 98% interested in buying. The last section asks about behaviors and factors that influence
buying decisions. Found that online shopping is not yet popular in Buriram area. And when it
comes to branding, it affects the purchasing decisions. The paper also discusses the study of the
structure of business for behavior, financial operations, investment, marketing operations and
sales forecast. The business plan sets a target 300,000 baht in sales per month. In the financial
aspect, the investment budget is 3.1 million baht, the project period is 5 years, [NPV] calculated
from the discount rate. 15 percent has a net present value of 137,368 baht and an internal rate of
return equal [IRR] to 13.22% and [PB] Payback period at 2 years and 2 months. The Investment

provides reasonable profits.

Keywords: business demand and operations of the organic egg chicken farm.
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