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ABSTRACT

Business Demand and Operation of Facial cotton

The research purpose are to study 1) Demand of the market,2) Sale, 3) business operation and 4)
marketing planning by collecting date from target customers and entrepreneurs or executive as well as the

information related to business operations

Results show that 1) Market need quality cotton. Gentle to the skin And have a reasonable price 2)
sales targets in 1% year is 20 million baht, 2% of the beauty cotton market share in Thailand. And every next
sales increase 10% 3) Business operations in term of organization behavior that focus on the development of
personnel to be competent There is a division of duties to achieve the goal, business finance the capital, the
budget, the breakeven point, operation such as owner budget for operation 2 million baht, the goal to break
even within 1 year, Operation strategy is Intensive Growth strategy, 4) Market planning such are Marketing

strategy (4P) design and develop products and services to meet the needs of consumers

Keyword : Demand and Operation
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