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Abstract

Business Demand and Operation of Herb Soap Business

The research purpose are to study 1) demand of the market, 2) sale, 3) business operation and 4) marketing
planning by collecting date from target customers ( 200 set ) and entrepreneurs or executive as well as the

information related to business operations

Results show that 1) Market needs are to bring amedity hotel products from natural products to be used for
certification to create an impression and reflect on the promotion of the image of the hotel and the country, 2)
sale 15,000,000 bath, 3) business operation in term of organization behavior starting from your own capital
Therefore, business management under a small body structure (not more than 10 people) with an affiliate
business management model, business finance (the capital,the budget, the breakeven point), operations such as

Investment amount 100,000 baht, operating budget 62,400 baht / month break-even point 432,000 baht / month



or 6,700 bath per lot 4) Market planning such as promotion and Place for trial In the leading hotel rooms (3 stars
up to the East and the South) by creating awareness from knowing that there are products and trials, interest,
start to study or search from internet, want come to occupy and order (AIDA Model) and in the future will expand

to leading factories in foreign countries with an emphasis on RCEP (ASEAN +6)
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