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ABSTRACT

Business Demand and operations of the pressed powder cosmetics Chabewry brand.

The research purpose are to study 1) demand of the market 2) sales 3) business operation and
4) marketing planning by collecting date from target customers and entrepreneurs or executive as well as

the information related to business operations

Results show that 1) Market need are pressed powder cosmetics. The type of powder is hard
pressed. The appearance of the powder is a powdered foundation. The properties of the powder are light and
powdery. With excellent concealment. The price that consumers want is a plain powder, size 12 grams, with
a price of 199 baht. The price that consumers want is a mixed form of gluten, 12 grams, with a price of 299
baht. Buy 1 get 1 free. Package is a circle The color of the packaging is black, the sex of the salesman is
female, the age of the salesperson, age 20 - 30 years. News about the product that the sample wants to
follow from Who used to use the product Go to the source of cosmetic sales about 2 times, buy cosmetics
about 1 time, choose to buy powder puff cosmetics from Department store The type of cosmetics that are
frequently purchased are cosmetics for applying on the face. Brand puff-type cosmetics that the sample
group buys are the most other. The reason for such brand cosmetics is the quality of the product. 2) Sales of
the brand's products are from 2 ways: 1. Dealers throughout the country. Is the main income 80% 2. Selling
online is secondary income 20%. We want the market share to be 5% of the total cosmetics business
market. Approximately 10 million baht is the amount of sales that we need. 3) Business operations in term of
organizational behavior, including positions of supervisor, dealer, warehouse position, website administration,
online media, accounting positions, based on mind center Is that the executives are the ones who put the
various goals in the organization in order to reach the goals set by the corporate executives through the head
of the department Down to employees in various departments To allow all employees to perform their duties
to reach the goals set by the management. Business finance is Investment and operating budget in the
business of 3,000,000 baht. Investment in fixed assets will be divided into building decoration fees. Furniture

and office equipment, vehicles and equipment, equipment for services such as cars, communication tools,



etc. and working capital Will be rent Employee salary And the cost of supplies, etc. The business will rent the
building as an office. The rent is approximately 20,000 baht per month. The breakeven point is to sell 750
cartridges per month, totaling 262,500 baht to break even. Payback period within 3 years. Operational such
as Hire a puff flour factory and 4) Marketing planning such as we aim to start selling on online media
according to Facebook, Twitter, Instagram. Since the survey results from 200 sample groups, there are 88
consumers who receive news from online media, representing 44 percent, thus making that most people
today use social media to do various activities. Therefore we want to start selling products based on online
sources first because consumers can access the product more easily and the future may be further
developed, sold in department stores or have an agent to pick up our products to sell In order to increase the

amount of investment in the rental of the area.

Keywords: market demand, cosmetics, powder
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