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Demand and operation of business, decision to buy residential property in

low-rise and high-rise real estate in Bangkok

oy JuAIsey

Taguszasdvasmsddeidumsiinen 1) anudeanisvemain 2) seavie 3) Msriiun1svegsia way
4) msdansidanagns maiudeyaannguilvineuesgsie wasuszneumsvienudeyaiiieides
AUNSATIUUYDITIND
HaN1339Y

AufissnsvesaeiiogendelunsamnuazUuuma yarnaiaiiogorfodinlnainszqnsegly
ngamne wagUTuaumadndudndiuade 6% nviusznme Tutasd 20152017 Tneflegendouunsiu
¥uanuilounniian mensaidnnunhesenleufiogedluumngavme wazUiuamaazidulngi 3%
Tusnidlsedu Tanedeuiutusi 4% lud 2019 dusenus Tull 2562 Uisndatheeaelif 200 &
vmkagluli2563 dauthmneusssnunissenelifl 300 &uum dumsduiunisvesgsianie Té

1 o 1

wwifa universal  design  anldlunisesnuuulasenisiegenduasdienaulandnisldanuveuilang

Y

naudmunswazifialenalunisuy wuifanisesnwuuniiingusvasdliauynngy Wy ggeey a@n3

q

fansas in saufedfinng annsolfouaniuise Weshainfoudu funisdansdnagns 1.3
oonuutlag Tiauddnydendugnddmaneuindstu 2 fufionnagsia iewmunaudn drevenniud
\idsffuslnangulyel ey afanmdnvaiveauusus waz3 Wamnuwanwosuuinnsmda msvelui iite
wislenalunisueuassesemit Big data snsimunduduazuing Tumsafiudeyaannguitmneves
5579 wazfuszneumsnienuideyaiiertosiunsduiunuresgsialdnanisiazsingugndndil
Anufesnstefiogordeluaiiufingunmamiuas Tunguinegdludedsauooulat $1uam 200 Au
wiadu wAvedovas 58.3 wazinandsSovay 41.7 ﬂi:ﬁLﬂmaﬂmqmsﬁqﬂﬁ'}ﬁmmé’jﬂa%sﬁya I0N19
drsranui fmnudesnsilazdetiuifie fevay 69.8 sosawnidu mudrd/madlen uas asulafidon
ALEIAY 33ﬁu3’1m‘1‘7iqﬂﬁf1§13«,ﬂ’mmaiuﬂws%aﬁaejawﬁaimaj PNMINTIINUNGNAABINTTEAUTIADY
7l 3-5 §1uum Feway 42.2 wargninlsvinnnsAnundeyalisafulassnisedaniiumingain  Website

[

15915 Feway 39.2 uar Yelduavasusuninutedmnsunindiinasenisinaulats Sevaz 88.4 gnAn

=

v ya ) a o A ' ) a sa s = dll A
@aﬂﬂq{hﬂlﬁqﬂﬂqiﬁQLaiuiﬂﬁiuﬂumuqaiﬂf\] LU A@IUAANUER WU FIUNIVDILAUBDUC) lﬂﬂmq@l Ay

$puaz 53.8



AEARY : AUABINTANTUIL, aFMTUNSWE, Tuhed,aoule, unugshaadmnsunsne

ABSTRACT

The research purpose and to study 1) demand of the market, 2) Sale, 3) business operation and
4) strategic management by collecting data from target customers and entrepreneurs or executive
as well as the information related to business operations
Results show that

The needs of the residential market in Bangkok and its vicinity The value of most residential
markets is concentrated in Bangkok. And the metropolitan area, representing an average of 64%
from all over the country during the year 2015-2017. The low-rise residential areas are the most
popular. Predict the number of residential transfer units in Bangkok. And the metropolitan area will
grow by 3% while the level The average price increased by 4% in 2019. Sales in the year 2019, the
company set sales targets at 200 million baht and in 2020 Aiming to estimate sales at 300 million
baht, the operation of the business has adopted the universal design concept in the design of
residential projects, helping to meet the needs of target consumers and increase sales
opportunities. Design concepts that are intended for all groups of people, such as the elderly,
pregnant women, children, including the disabled. Can use various places Equally Strategic
management 1. Design by Giving more importance to target customers 2. Hand in business To
develop products Transfer knowledge Reach new consumers and create brand image And 3.
Develop a new after-sales service platform to increase sales opportunities and continue to bring
Big data to develop products and services. To collect information from the target group of the
business And entrepreneurs or studying information related to business operations, analyzing
customer groups who have a desire to buy housing in the Bangkok area In the social media
sample, 200 people were divided into 58.3 percent male and 41.7 percent female. Types of
projects that customers are willing to buy From the survey found that There is a need to buy a
single house, 69.8%, followed by a townhouse / townhome and condominium, respectively, at the
price level that customers set to purchase new homes. From the survey, it was found that the
customer wanted the price level at 3-5 million baht, 42.2% and the customer had studied the
information about the real estate project from the website. Customers want to have an interesting
promotion program, such as cash discounts, furniture, as well as other premiums, which are 53.8
percent.
Keywords: operation requirements, real estate, detached houses, condos, real estate
business plans
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