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ABSTRACT

The objectives of this study were 1) to study demographic factors. Affecting the
purchasing behavior of health food through the application in Bangkok and 2) to study
the relationship between the marketing mix factors and the effective consumer
behavior To order healthy food through the application in Bangkok The sample group
used in this study is a group of consumers in Bangkok who have purchased healthy
food through the application of both males and females, using 220 questionnaires as
a tool for data collection. Statistics in the study include Frequency table and percentage

The study found that:

1) The needs and operations of the application business in order to buy health
food online Using demographic factors, it was found that 59.5% were female and
40.5% were male. Most of them were between 20-29 years old, accounting for 41.4%.
Their marital status was 55.0%. The sample group is 50.9% of the bachelor's degree.
The majority of the sample is 38.6% of the sample and the average monthly income
level of the sample group. Mostly in the level 10,001-20,000 baht, equivalent to 45.0%
and the average income level for the whole family per month of the sample group Most
of them are in the level of 30,001 - 60,000 baht or 53.2%.

3) The relationship between marketing mix factors and effective consumer
behavior Towards ordering health food through the application in Bangkok, namely,
product factors, namely the procedure for using the service, the application is simple,
not complicated, 42.3 percent. Will go to send 38.6%. The location and distribution
channels are various channels of purchase, 36.8% and factors Price is a healthy food

application with a reasonable price for service 35.0%.

Keywords: business operations, health food, online applications
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