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ABSTRACT

The study aims to 1) To study the needs and operations of the health food business and
organic products that are in the supermarket By using demographic factors such as gender, age,
education level, occupation, average monthly income 2) To study the behavior of choosing to buy
health food and organic products in supermarkets and 3) Study the marketing factors that affect
the decision to choose to buy health food and organic products that are in the supermarket. The
sample used in this study was consumers who had been to the supermarket for 226 people. Use
questionnaires as a tool for data collection. Statistics in the study include Frequency and
Percentage.

The study indicated that:

1) The needs and operations of the health food business and organic products that are
in the supermarket by using demographic factors, it was found that the majority of sample groups
were female, aged between 30-39 years, secondary level Civil servant / state enterprise the
average income per month is not more than 15,000 baht / month and has marital status.

2) Behavior in choosing to buy health food and organic products in the supermarket found
that the sample group went to the supermarket 1-2 times a week by purchasing health food at
Tops and Tesco Lotus and having about 1,000 purchases in the supermarket. -2,000 baht which
the sample group paid via credit card the date of use of the supermarket is Saturday 18.01-22.00
hrs. And choose to use the supermarket Because of the convenient transportation and buy
products to be healthy.

3) Marketing factors that affect the decision to choose to buy health food and organic
products that are in the supermarket, such as having new products regularly, the price is suitable
for product quality, the location of the supermarket, convenient to travel, The service is fast, with
new promotions that are interesting, with a variety of payment forms. And promote via Facebook

Keywords: Business operations, Health food, Organic products
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